
SOCIAL MEDIA AUDIT
PREVIEW
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Slightly more than a taste of what’s to come, this document serves 

up the primary steps in Renegade’s social media audit process 

including how we assess your company’s current social presence, 

review competitive activity and ultimately map out an action plan.  

For our complete Social Media Audit, call our CEO Drew Neisser.  

You can reach Drew at 646-486-7702 or via email at 

dneisser@renegade.com.
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1. Assess current state of client’s SM activity

a. Measurement of current presence for each network

b. Goals and considerations

c. Keywords defined for search

d. Social media support for SEO

. Assess competitive SM activities and relative strength/weakness

a. Current activities for each network

b. Measurement of strength of activities for each network

3. Define overall SM strategy in the context of overall business goals

a. Define business goals

b. Social media translation of business goals for each network

4. Outline SM tactical opportunities

5. Define infrastructure and organizational changes needed to support tactical opportunities

6. Define cultural changes (if any) required to make social media program an on-going success

These topics are covered in this preview 
of Social Media Audit 

INTRODUCTION



SOCIAL MEDIA GOALS & REACTIONS
Through a series of interviews with your PR, Marketing, Legal and Management teams we 
measure the social literacy of your company.

QUESTIONS REACTIONS

Strengths and weaknesses of current web 

presence

Social Media Goals

What companies do they admire for their social 

media success?

Who has responsibility for social media in the 

organization?

How will they measure the impact of any 

changes they make?

What tools are in place to help with this 

measurement?

What are the senior reactions to tools like 

Twitter and Facebook?

Is there a culture of allowing staff to access 

social media during the work day?

Do you have a corporate social media policy?

What is in place to help the company deal with 

adverse comment and discussion on social 

media sites now?

What are the email marketing processes in 

place for the organization?

Organizational structure considerations

Measure of goals and KPI’s for social

Culture considerations for social media



Search is a vital marketing tool. We measure your search effectiveness and the impact of your 
social presence on search. 

KEY SEARCH PHRASES

KEYWORDS OR PHRASES COMPETITORS’ VISIBILITYVISIBILITY

Identified 
keywords 
and long 
search 
phrases.

Your 
competitors 
visibility 
under these 
terms. 
Search result 
rankings.

Your 
company’s 
visibility 
under these 
terms. 
Search result 
ranking.



Social media activities can greatly impact organic search. Based on the discovery of your search 
performance we compare your social content’s SEO effectiveness.

SEARCH & SOCIAL CONTENT

FEATURE NOTES

Extended 
keyword 
search and 
potential 
social impact 
on rank 
results. 

How does website perform on a natural search 

basis for wide range of relevant terms?

How does website perform on a natural search 

basis for wide range of relevant terms?

Are microblogs feeds and other news feeds on 

the website?



SOCIAL MEDIA AUDIT
CONTINUED

To discuss what a full audit could do for your company, please call 

our CEO Drew Neisser at +1-646-486-7702

ABOUT RENEGADE:
Renegade is the NYC-based social media and marketing that helps 

inspired clients cut through. To learn more about us, visit our 

website at  Renegade.com.
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